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★ ★ ★ ★
DANUBIUS HEALTH SPA RESORT HELIA 
ADDRESS: H1133 BUDAPEST, 
KÁRPÁT U. 6264.
TEL: (36) 1 889  5800 
FAX: (36) 1 889 5801
CONTACTS:
TEL.: 889 5906 (Judit Lieber)
EMAIL: judit.lieber@danubiushotels.com
TEL.: 889 5816 (Gyula Bartos)
EMAIL: gyula.bartos@danubiushotels.com
EMAIL: helia@danubiushotels.com
WEB: www.danubiushotels.com/helia

DANUBIUS HEALTH 
SPA RESORT HELIA 

Danubius Health Spa Resort Helia is a first class conference, thermal

and wellness hotel located in the heart of the capital on the banks

of the River Danube.

Our guests can enjoy the comfort offered by the 262 air-conditioned

rooms. We have connecting rooms and on four floors non-smoking

rooms. 

The hotel offers 9 meeting rooms on the same floor most of them

overlooking the River Danube, all with daylight and up-to-date

equipment, up to 400 people.

There is, in addition, a highly comprehensive Business Centre.

The Helia boasts many other facilities including the fashionable

Danubius Premier Fitness Club & Danubius Health Spa - for wellness and

well-being �

Total number of guestrooms 262
Double and twin rooms with city view 85
Double and twin rooms with Danube view 164
Suites with sauna 4
Business suites 4
Rooms for Disabled guests 5

ACCOMMODATION FACILITIES

Classroom Theatre U-Shape Cocktail Area
(sq.metres)

Helia Confence 160 400 50 300 360
Panorama 60 100 35 90 140
Mercure 60 100 35 90 140
Orion A 30 50 20 40 60
Orion B 10 20 10 - 42
Orion A + B 50 85 30 40 102
Uranus 100 100 40 80 112
Saturnus 10 20 14 - 42
Pluto - - 10 - 28
Venus 30 50 20 50 60
C Lobby - - - 100 120
Terrace 1000
Jupiter Restaurant - - - 400 630
Lobby - - - - 120

CAPACITY 

WOWHUN_0308_29 hevitz  5.2.2008  15:14  Stránka 29



W O W !  H U N G A R Y 2 0 0 8 / 2 0 0 930

★ ★ ★
JAGELLO BUSINESS HOTEL
ADDRESS: JAGELLÓ UTCA 38
H-1124 BUDAPEST
TEL: +361 248 2780
FAX: +361 319 0274

E-MAIL: sales@jagellobusinesshotel.hu
WEB: www.jagellobusinesshotel.hu

JAGELLO BUSINESS HOTEL

The recently opened, air-conditioned Jagello Business Hotel is situated at

the BAH junction, next to the Budapest World Trade Center and MOM

entertainment plaza. It is in a peaceful environment near to the city centre

and has excellent public transport connections. The most important sights

and the business centre of Budapest can be reached in 15-20 minutes from

the hotel. Our guests can reach Buda Castle in about 20 minutes. 

The Buda Hills are the green area of the capital and are popular with

nature-lovers and walkers alike. There are designated paths through the

forests that are suitable for both walking and cycling. Sas Hill, a 74-acre

nature reserve with interesting flora and fauna, is situated near to the hotel. 

Our receptionists can provide local information in a number of languages

(Hungarian, German, English, French and Slovakian) 24 hours a day. The 3-

star Jagello Business Hotel – opened on 15th October, 2006 - offers 24

modern, comfortably furnished double rooms with central heating and air

conditioning. The rooms have sound-proof windows, smoke detectors, private

shower and toilet (including hair-dryer), satellite television, direct dial

telephone and minibar. In our breakfast room we offer a buffet breakfast from

7:00 until 10:00. Half board (lunch or dinner) is available. Our hotel is highly

recommended for travelling businesspeople. Our purpose is to ensure a

comfortable, quiet and efficient environment for leisure and working

(telephone, free Internet access, fax, etc.).

The conference-room is equipped to receive up to 30 persons for private

company reunions, as well as training or courses and also has access to the

garden area. The hotel garage can accommodate 15 cars. There are further

parking places for cars and buses in the vicinity of the hotel �

Total number of guestrooms 24

ACCOMMODATION FACILITIES

Theatre Classroom U-shape Banquet
Conference room 12 15 18 30 

CAPACITY 
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HUNGUEST HOTEL PELION
ADDRESS: KÖZTÁRSASÁG TÉR 10,
H-8300 TAPOLCA
TEL: +36 87/513 100

+36 87/513 120
FAX: +36 87/513 101
E-MAIL:
reserve@hotelpelion.hunguesthotels.hu
WEB: www.hotelpelion.hunguesthotels.com,

www.hunguesthotels.com

HUNGUEST APARTHOTEL EUROPA
ADDRESS: HÁRSHEGYI ÚT. 5-7,
H-1021 BUDAPEST
TEL: +36 1/391 51 79

+36 1/391 23 00
FAX: +36 1/391 23 99
E-MAIL:
reserve@aparthoteleuropa.hunguesthotels.hu
WEB:
www.aparthoteleuropa.hunguesthotels.com,
www.hunguesthotels.com

★ ★ ★ ★ HUNGUEST APARTHOTEL
EUROPA

★ ★ ★ ★ HUNGUEST HOTEL PELION

Total number of guestrooms 91
Double Apartments 78
Double Rooms 13

ACCOMMODATION FACILITIES

Total number of guestrooms 228
Double Rooms 212
Apartments 8
Suites with jacuzzi 4
Rooms for Disabled guests 4

ACCOMMODATION FACILITIES

Theatre Area
(sq. metres)

Savannah Room 30 60
Section Rooms 12 21

CAPACITY 

Theatre
Confrence Room 1 200
Conference Room 2 140
Section Room 1 40
Section Room 2 50

CAPACITY 
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★ ★ ★ ★ ★ 
SPIRIT HOTEL ROGNER THERMAL SPA
ADDRESS: VADKERT KRT. 5.
H9600 SÁRVÁR
TEL.: +36-95/889-500
FAX.: +36-95/889-510
EMAIL: sales@spirithotel.hu
WEB: www.spirithotel.hu

SPIRIT HOTEL ROGNER
THERMAL SPA

The five star Spirit Hotel Rogner Thermal Spa Sárvár is one of

Europe’s most unique hotels. Wellness-, thermal- and whirl-pools,

themed cascade with all types of Jacuzzis complement the sense of

luxury on 1500 m2 water area with 9 different type of saunas, Turkish

Hamam and Rasul baths. We offer a wide range of delicious wellness and

organically-grown foods in the Onyx restaurant and bars. 

The hotel offers 273 rooms, with uniquely designed rooms and suites.

The 600m2 conference room can also be divided into 5 section halls.

Inside sport facilities are: squash, bowling, petanque and outdoor tennis

court �

Total number of guestrooms 273
Single (Standard, Premium) 49
Double (Extra, Grand, King) 207
Suite (Premium, King, Queen) 16
Suite President 1

ACCOMMODATION FACILITIES

Classroom Theatre U-Shape Cocktail Area
(sq.metres)

Room 1. 40 50 40 60 68
Room 2. 40 50 40 60 68
Room 3. 40 50 40 60 68
Room 4. Corridor 139
Room 5. 100 110 100 150 130
Room 6. 100 110 100 150 127
Room 1 – 6. 400 500 – 500 600
connected together

CAPACITY 
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★ ★ ★ ★
superior

THERMAL HOTEL VISEGRÁD
ADDRESS: H2025 VISEGRAD, 
LEPENCEVÖLGY HRSZ. 1213.
TEL: +36 26-801-900
FAX: +36 26-801-914 
EMAIL: info@thv.hu 
WEB: www.thv.hu

THERMAL HOTEL VISEGRÁD

This 4-star superior hotel is located in the scenic Danube Bend beside

Visegrád, right next to the famous Lepence open-air thermal bath.

It provides every convenience and first-class service to all guests looking

for refreshment and rest in an ideal environment. Our air-conditioned,

well-equipped meeting rooms and our restaurant are ideal for company

events, conferences, partner meetings, training, banquets, receptions,

parties and weddings. 

One of the natural resources of Visegrád is the high-quality mineral

spring with a temperature of of 39 C̊, which rises from a depth of 1,300 m.

This thermal water, which is well-known for its anti-inflammatory effects,

its high iron, calcium, magnesium and hydrogen-carbonate content, also

contains trace elements and alkaloids with a low salt content, which are

very important for the human organism �

Twin-bedded/double rooms 
overlooking the River Danube 90
Twin-bedded/double rooms 
overlooking the park 74
Apartment overlooking 
the River Danube 2
Apartment overlooking the park 3
Junior apartments overlooking 
the River Danube 4
Presidential Suite 1

ACCOMMODATION FACILITIES

Classroom Theatre U-Shape Cocktail Area
(sq. metres)

Zafír I 50 130 36 80 95, 2
Zafír II 50 130 36 80 95, 2
Zafír III 80 180 45 170 168, 4
Zafír I + II 100 250 – 150 194, 6
Zafír II +III 120 300 – 250 267, 7
Zafír I + II+ III 190 420 – 350 364, 3
Rubin 30 45 21 50 61, 2
Achat 24 25 15 30 39, 8
Smaragd 36 30 21 40 49, 7
Opal 16 20 15 10 30, 5
Achat+Smaragd 48 90 39 40 86, 8
Smaragd+Opal 42 75 33 40 77, 7
Achat+Smaragd+Opal 63 120 – 100 118, 3
Jade 30 50 24 30 56
Ametist 18 30 15 20 32, 8
Onix 20 40 18 20 39, 2

CAPACITY 

WOWHUN_0308_33 thermal  5.2.2008  15:19  Stránka 33



W O W !  H U N G A R Y 2 0 0 8 / 2 0 0 934

KÖLCSEY CONVENTION CENTRE
ADDRESS: HUNYADI U. 13,
H4026, DEBRECEN
Tel:+36 52 518 400
Fax: + 36 52 518 404
WEB: www.kolcseykozpont.hu, 

kolcseykozpont@fonixinfo.hu

CONTACT:
Ms Edit Rápolthy + 36 70 933 9906
Ms Ágnes Gajdos +36 70 933 9907
Ms Annamari Prekopcsák 
+36 70 933 9905

KÖLCSEY
CONVENTION CENTRE

The Second Largest and Most Modern Conference Centre in Hungary

is the most perfect place for conventions, congresses, banquets,

exhibitions, workshops, performances and cultural events.

Kölcsey Convetion Centre, with its 13,000 m2 area, is second to none

among conference centres in Eastern Hungary. The designer of the centre

visualized such an "omniscient" building that can be the perfect

ambience for an international conference as well as for a cultural event

of any kind. A complex where the individual spaces may be connected or

separated at will, while the wide variety of halls of various sizes would

satisfy any and all technical demands �

Classroom Theatre U-Shape Cocktail Area
(sq. metres)

Grand Hall 788 600 750
Section Hall 40 80 30 80
2 Section Halls
Combined 90 170 60 160
Grand Hall + 4 Section 
Halls Combined 1180 800 1070
Ballroom 120 260 45 200 300
Ballroom + Dance Hall 130 360 55 250 500
Exhibition Hall 120 260 45 200 310
Foyer (on 3 floors) 1200 3414

CAPACITY 
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&DMC
PCO

DON’T FORGET THAT HUNGARY IS THE “MICEST
COUNTRY” BECAUSE OF ITS WIDE SELECTION OF
INCENTIVE PROGRAMMES AND VARIOUS
ACCOMPANYING EVENTS. OUR CREATIVITY
KNOWS NO BOUNDS!
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INCENTIVES

CONFERENCES

CONGRESSES

H-1015 Budapest  •  Hattyú utca 16  •  Tel.: (+361) 224-7141  •  Fax: (+361) 355-8693

motiv@motivation.hu  •  www.motivation.hu

Your satisfaction is our
motivation•

The indispensable annual guides to the MICE (meetings, incentive, congresses, conferences,
convention, expositions and events) markets in Central and Eastern Europe

TRY SLOVAKIA
GO CZECH REPUBLIC 
WOW! HUNGARY

ARE YOU A PROFESSIONAL IN THE
MICE BUSINESS?

THEN YOU CAN GET COPIES OF OUR
MAGAZINES FREE OF CHARGE!

For more, see our website: www.mice-cee.com

Or contact us directly: zuzana.adamson@mice-cee.com
+ 42 (0)731 232 049

MICE
CENTRAL & EASTERN EUROPE
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T H E  W O R L D  O F  E X P O S I T I O N S

GO and REGIONTOUR 2008

TOP topic: congress tourism
This year’s innovation was the M.I.C.E project aimed at supporting
congress and incentive tourism in the regions of the Czech Republic. In
the A2 Hall there were the stands of almost a hundred exhibiting firms
– regional authorities, hotels, travel agencies and congress centres. An
integral part of the two-day programme was the conference by the
CzechTourism agency devoted to the support of congress tourism in
the regions.
Quality accompanying programme for professionals and the
general public
For the sixth time MEETING POINT was staged at the fair – a two-day
workshop attended by 30 tour operators from 10 countries (Belgium,
France, Italy, Switzerland, Spain, Slovakia, Hungary, Poland, Russia and
Great Britain). The participants were very satisfied with the more than
650 business discussions and also appreciated the presence of the
Znojmo region with their incentive programme.
Representatives of the state administration and tourism professionals
met at the conference with the Ministry for Local Development with
the aim of making use of European funds within the 2007 to 2013
programming period. The 2nd Panel Discussion on the promotion of

the Czech Republic as a golf destination had a high level of
participation; Mike Woodcock, PR Manager of the organisation
operating seven golf courses in the Scottish birthplace of golf, St.
Andrews, also took part. Other seminars dealt, for instance, with
country tourism or the potential of the Russian market.
Preliminary statistical data:
Research shows that visitors were particularly interested in novelties
and trends in the sector and the range of services on offer. Some,
however, came to order and purchase their tours (26.8 % of the visitors
to GO and 16.3 % of the visitors to REGIONTOUR); 88.1 % of the
respondents also plan to return next year.
A total of 86.5 % of the exhibitors preliminarily attained their
major goals, 85.7 % of the respondents decided, as early as during the
fair, to participate again in future events �

The largest Central-European Travel Trade Fairs emphasising the regions welcomed a record number of exhibitors: 1,455
companies from 32 countries presented more than 80 tourist destinations. The fairs were attended by the most important
domestic travel agencies, all the regional and tourist areas of the Czech Republic, as well as a high number of foreign
regions. The first two days, which were targeted at professionals, saw more than 14,000 visitors. 

Basic statistical data 2007 2008

1 Participating companies 1 265 1 455

2 Represented countries 32 32

3 Net exhibition space in m2 10 055 10 790

IT&CM China is scheduled
to take place from 9 – 11 April
at ShangaiMart Expo, a venue
with 6,200 metres square gross

exhibition space. With the aim to promote “China to
the world” and the “world to China”, IT&CM China
2008 will be THE platform for suppliers targeting the
MICE market to network and source for new business
leads and opportunities in the fastest growing market in
the world.

China’s Expanding MICE Market
With upcoming major developments and events such as
the Beijing 2008 Olympics and the World Expo 2010,
international travel associations and authorities on
business travel have declared China to be THE market to
watch.

According to the WTO, China’s tourism industry will
grow at an annual rate of 8, 7 percent in 2007-2016 and
is expected to become the world’s second largest tourist
economy within 10 years. In addition, China will
become the No. 1 tourism destination and the No. 4

outbound source in 2010 and will earn USD300 billion
in tourism receipts.

According to the World Travel &Tourism Council,
China is expected to be the second biggest spender on
travel and tourism in the world by 2017, with a projected
annual growth of 8, 7 percent between 2007 and 2016.

ICCA forecasted that China will become a primary
destination for international MICE tourism in the 21st
Century.

The China National Tourism Administration has
estimated that China s tourism industry will pull in a
record USD 128,6 billion revenue in 2007, an increase
of 10 percent over 2006.

China plans to have 120 world-class convention
centres by 2020 and become the world s hottest
outbound tourism market with a projected 100 millions
travellers. 

Let us finish with the last interesting fact: Business
and meeting travellers account for 39, 9 percent of
China s total inbound tourism market – surpassing the
level of that in many developed countries (China
National Tourism Administration) �

IT&CM CHINA 2008: 
A new World of Opportunities
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• Biggest line-up of exhibitors to date
• Increased focus on German market

potential
• US presence up 
• Long-haul hosted buyer numbers

boosted by new groups
• Emphasis on ‘greener’ European 

travel options 

IMEX has announced its largest ever exhibitor
line-up. The trade show’s hallmark hosted
buyer program is also set for a sizeable
increase. This achievement is due to a
significant number of new long-haul groups,
and also a rise in the number of European
groups attending. 

Central and Eastern
European picture
Among those Central and Eastern European
exhibitors adding to IMEX’s strength are
Bulgaria, with a 76% per cent bigger stand
than last year, the Czech Republic, which has
increased by a further 10% and Croatia, 6%.
Other CEE countries attending the Frankfurt
trade show include Poland, Estonia, Hungary,
Lithuania, Moscow Exhibition and Convention
Agency, Montenegro, Romania, Slovakia,
Slovenia and Russia. In addition, the number
of buyers attending from Eastern Europe is
also forecast to expand with high demand

from Russia, the Ukraine, Poland, Hungary
and Rostov, Russia for the first time.
Other 2008 IMEX highlights include a rise in
the number of US exhibitors, who will be
located in a centralised and dedicated US
quarter. IMEX’s growing links with US
associations, including DMAI, PCMA  and

ASAE, are also now bringing the trade show to
the attention of a wider US audience. 

Greener travel options
For the coming show, IMEX is also
consolidating its commitment to
environmental best-practice by encouraging
visitors and hosted buyers to choose ‘greener’
travel options where possible. Participants
from Belgium, the Netherlands, Germany and
Switzerland will be able to take advantage of
substantial rail discounts with Deutsch Bahn
direct to Frankfurt city centre. Hosted buyers
living on the continent are also being
encouraged to choose high-speed rail options.
Among the exhibitors appearing at the Messe
Frankfurt exhibition for the first time are
Capella Hotels & Resorts; Chicago Convention
& Tourism Bureau; Protur Hotels; GHM Hotels;
Prestige Hotels of the World and Indonesia.

Las Vegas, Texas Tourism, Atlanta Convention
& Visitors Bureau and the Wedgewood Group
will make a welcome return to IMEX.

Opening up new 
German markets
Marketing to attract more German visitors to

IMEX 2008 will be significantly expanded
with a new programme aimed at reaching
50% more visitors and buyers than last year.
In addition to targeting the core market of
event planners, agencies, association and
meeting industry professionals, a new
campaign will be aimed at marketing
managers and directors with responsibility
for live marketing, events, product launches
and incentive travel programmes. This
development recognises the growing
influence of and demand for live events as
part of the communications mix. An
expanded German language seminar
programme will also ensure that German
visitors receive tailored and market-specific
professional education.  IMEX continues to
develop its programme of New Vision
initiatives. Innovations for 2008 include 20-
minute ‘speed mentoring’ sessions provided
by coaching company, SHINE, in the
Professional Development Pavilion. A
programme of short, drop-in workshops will
also be offered. As usual, popular sessions,
such as the Cross-Cultural Skills, Women’s
and Future Leaders Forums will aim to
influence, educate and entertain on the key
issues of the day. The IMEX Corporate
Responsibility Centre, the green meetings
seminar and the ‘Green Awards’ have
increased in popularity as the meetings
industry’s desire to improve environmental
awareness has gathered pace �

T H E  W O R L D  O F  E X P O S I T I O N S

Mid year marks high

point for IMEX
� By Alex Shephard

Looking ahead to the
2008 show, 
Ray Bloom, 
IMEX Chairman,
comments: “The past
five years have seen the
meetings industry grow
in size and strength.
Increased demand from
the US, new markets
opening, increasing
influence at a political and strategic level, more
investment in infrastructure and a growing
appreciation of the value of meeting face-to-
face have led to a consistently positive mood in
our sector. IMEX has grown consistently since it’s
inception in 2003 and IMEX 2008 will be no
exception. With the number of buyers also
increasing year-on-year we aim to deliver ever
more business opportunities, at the same time
as creating a dynamic and exciting environment
for our industry to meet, play and do business.”

Central and Eastern Europe can also celebrate the fact that Torun in Poland has won the IMEX
2008 Wild Card competition (announced December 2007). The Wild Card winner will now attend
the April exhibition free of charge and will also benefit from substantial marketing support as
well as free accommodation for the Torun team and access to discounted flights. Eastern European
destinations have a strong record in the Wild Card programme. Poznan in Poland, Georgia (Corbet-
Transair, Translyvania) and Siberia have all won places in the past which have helped them to
create a higher profile within the international meetings industry. 

�
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Unclouded vision.

It isn’t just the increasing numbers of exhibitors and buyers from
around the world who attend IMEX every year. 

The important thing is why they go.

They go to be totally motivated by the IMEX agenda, by original
thinking and new ideas. They go to be inspired, to do business. To
make great contacts and do more business. “It is fantastic here” as
one participant put it.

The show opens your mind to the full potential of the global MICE
industry, making issues clearer, business easier and far more effective.

Unmissable reasons to make the trip to IMEX 2008.

Come and see the light.

The essential worldwide exhibition for meetings and incentive travel. 

22-24 April in Frankfurt 8

“A fantastic exhibition
all round”
“Get to feel the pulse of
this industry”

3592 Hosted Buyers
from 57 countries

8310 Visitors
from 97 countries

3400 Exhibitors
from 150+ countries

The IMEX team

CONTACTS
Tel +44 (0)1273 227311 
Fax +44 (0)1273 227312 
info@imex-frankfurt.com
www.imex-frankfurt.com  

www.imex-frankfurt.com
PRE-REGISTER  NOW

Records broken again - 
busiest IMEX ever!

Year after year IMEX
drives the agenda of
the global MICE
industry forward.

IMEX/MICEC&EE/Dec:Unclouded original  5/12/07  12:59  Page 1
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L I S T  O F

MICE EXPOSITIONS
2008/2009

2008
17 – 20th JANUARY ITF Slovakia

Bratislava, SLOVAKIA  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.incheba.sk

JANUARY 30 – FEBRUARY 3 FITUR
Madrid, SPAIN  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.ifema.es

6 & 7 FEBRUARY BEDOUK The Meeting Industry Exhibition
Paris, FRANCE  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.bedouk.com

12 – 14th FEBRUARY CONFEX
London, ENGLAND  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.international-confex.com

19 & 20 FEBRUARY AIME The Asia Pacific Incentives & Meetings Expo
Melbourne, AUSTRALIA . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.aime.com.au

5 – 9th MARCH ITB 
Berlin, GERMANY . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.itb-berlin.com

18th MARCH MICE FORUM
Moscow, RUSSIA  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.miceforum.ru

19 – 22nd MARCH MITT
Moscow, RUSSIA  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.mitt.ru

19 & 20 MARCH         EMIF The European Meeting Industry Fair
Brussels, BELGIUM . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.aboutemif.com

8 – 10th APRIL GIBTM Gulf Incentive Business Travel & Meeting
Abu Dhabi, UEA  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.gibtm.travel

8 – 11th APRIL IT&CM Incentive Travel and Conventions, Meetings
Shanghai, CHINA  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.itcmchina.com

22 – 24th APRIL IMEX The Worldwide Exposition for Incentive Travel, 
Meetings &Events
Frankfurt am Main, GERMANY  . . . . . . . . . . . . . . . . . . . . . . . . . .www.imex-frankfurt.com

12 & 15 JUNE ITE MICE
Hong Kong, CHINA  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.itemice.com

16 – 19th JUNE ALTM Asia Luxury Travel Market
Shanghai, CHINA  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.altm.com.cn

MICE CEE
is Media Partner

MICE CEE
is Media Partner
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23 – 25th SEPTEMBER MOTIVATION SHOW
Chicago, USA  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.motivationshow.com

6 & 7 OCTOBER ACCESS Congresses, Meetings and Incentives
Business & Communication
Vienna, AUSTRIA  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.access-austria.at

7 – 9th OCTOBER IT & CMA – Incentive Travel & Conventions, 
Meetings Asia/CTW – Corporate Travel World
Bangkok, THAILAND  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.itcma.com.sg
 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.corporatetravelworld.com

1 – 5th NOVEMBER 47th ICCA Congress & Exhibition
Victoria, CANADA . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.iccaworld.com

6 & 7 NOVEMBER BTC International
Roma, ITALY  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.btc.it

10 – 13th NOVEMBER WTM
London, UK  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.wtmlondon.com

17 – 19th NOVEMBER MICE EUROPE Congress
The Fairmont, MONACO  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.miceeurope.com

19 & 20 NOVEMBER BTF Central & Eastern European Business Tourism Fair
Warsaw, POLAND . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.btf.waw.pl

2 – 4th DECEMBER EIBTM The Global Meetings and Incentives Exhibition
Barcelona, SPAIN  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . www.eibtm.com

8 – 11th DECEMBER ILTM International Luxury Travel Market
Cannes, FRANCE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.iltm.net

2009
15th – 18th JANUARY GO and REGIONTOUR

Brno, CZECH REPUBLIC  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.bvv.cz/go
www.bvv.cz/regiontou

Gala Dinner IMEX 2007

MICE CEE
is Media Partner

MICE CEE
is Media Partner
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 We are the only B2B 
publication specialising 
in the MICE industry 
in Central and Eastern 
Europe

  Published: in English four times a year

  Circulation: 4000 copies per publication, 
and no limits via our website
www.mice-cee.com 

  Our readers: decision makers, event 
organizers from large corporations, DMC 
and PCO from Europe, Asia and USA

  We are a Media partner
of the most important 
MICE expositions:
EIBTM, IMEX
and others

ORDER FREE COPIES:
GO CZECH REPUBLIC,
TRY SLOVAKIA

www.mice-cee.com
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Perfect places for perfect decisions!

www.hunguesthotels.com

The hotel chain HUNGUEST HOTELS offers winding down

opportunities in various parts of Hungary. Guests may not only

relax under superb conditions, but may also participate in

well-organised conferences for several hundred people, corporate

training for small groups, business meetings and exhibitions or

other events, because most of our hotels are in excellent loca-

tions and have enough capacity. From decorating the function

rooms to party service, we take on all aspects of event manage-

ment. The high standard of equipment in the function rooms

and the associated additional services meet all possible

requirements. 

More information: 

HHUUNNGGUUEESSTT  HHOOTTEELLSS

Sales Department
Telephone: ++ (36-1) 481-9125 

Fax: ++ (36-1) 481-9101
marketing@hunguesthotels.hu
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